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Fashion Africa is, as it says, a visual overview of contemporary African fashion 
and textiles compiled with an ethical perspective. This visual directory or guide 
is the first of its kind to bring together designers, design companies, ethical 
manufacturers and more, all with an African connection. It represents their 
strong desire to support the education and growth of Africa’s artisans and 
craftspeople and to fully represent the business of fashion from the perspective 
of the continent. 

The book aims to build awareness of Africa as a place for fair and active trade, 
as well as to present it as a viable region for sourcing and production. The 
intention is also to engage individual governments to support and promote 
social enterprise and sustainable practices in business. Underpinning this, 
the book provides a showcase for the wealth of talent and entrepreneurial 
excellence of fashion companies in Africa and the Diaspora, highlighting the 
ethical decisions they make, the realistic challenges they face in choosing to 
source, produce and manufacture in Africa, and the ingenuity of their approach 
to business as demonstrated through the beauty and desirability of their 
finished products. 

In Fashion Africa, Jacqueline Shaw shows that from the growing list of fashion 
events, catwalk shows, international blogs, magazines and books on African 
fashion and textiles, there is vibrant and progressive industry to discover.

With over forty designers and 200 
images, Fashion Africa succeeds in 
providing an insightful and inspiring 
overview of the vision, talent and 
passionate creative output of some 
of the best and brightest of Africa’s 
fashion designers both on the 
continent and throughout the  
African Diaspora. 

Jacqueline Shaw’s brilliantly perceptive 
undertaking, to showcase to the 
world the progressive ways in which 
these designers were able to marry 
the business of fashion with a 
deep commitment to fair trading, 
ethical practices, social enterprise 
and sustainability, make this book 
an invaluable resource for anyone 
interested in seeing Africa and 
entrepreneurship in a new light. 

Jacqueline Shaw is the 
founder and Director of 
Africa Fashion Guide (AFG). 
She is a professional Fashion 
Designer by trade with a 
background designing for 
fashion companies, PUMA, 
Russell Athletic, Ocean 
Pacific, Fila, Chilli Pepper 

in London, and Babylon Princesse (Talent in 
Shanghai) in China.

An eco-entrepreneur and owner of ethical 
designer wedding dress company Latibeau 
Ltd, Jacqueline has a deep interest in Africa’s 
fashion and textile industry, ethical fashion, 
sustainability and international development 
through trade.

Jacqueline has worked with the Ethical Fashion 
Forum representing African businesses at their 
Source Expo events and has written for the 
West Africa Trade Hub/USAid website and even 
for Dazed and Confused magazine. 

She has traveled extensively throughout Africa, 
chronicling the fashion and textile industry and 
social enterprises across the continent from 
Ghana to Nigeria and Southern Africa. She 
holds a BA (Hons) degree in Fashion from the 
Surrey Institute of Art and Design and a Masters 
Degree in Ethical Fashion from the University for 
the Creative Arts (UCA), from which the book 
Fashion Africa was birthed.

CHRIS SPRING
Artist and curator of the African Galleries, British 
Museum; recent publications include Angaza 
Afrika: African Art Now (2008), African Art in Detail 
(2009) and African Textiles Today (2012). 
www.chrisspring.co.uk
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FASHION AFRICA // introduction 9

I was drawn to fashion as an ideal 
outlet for my many and varied 
passions. It was a tough road to travel 
in an industry not only over-populated 
with many dreamers, aspiring to be 
the next big thing, but also filled with 
many influencers who ultimately 
determine the fate (good or bad) of 
many a young dreamer. I became 
increasingly frustrated with the industry 
and didn’t always like what I saw. I felt 
this multi-billion dollar industry could 
do much more for the people who 
worked so tirelessly in it for very little 
reward or payment. Although I was 
working in fashion as a professional 
designer in the UK, Turkey, Germany, 
USA and China, I needed and wanted 
to do more in this field for others.

I realized that to be successful in 
any way in this industry I would have 
to fight my way through, not take 

things personally and most importantly 
never give up. Undertaking further 
studies with an MA in Ethical Fashion 
(2009- 2011), I placed a direct focus 
on Africa and ultimately I birthed my 
social enterprise and sourcing business 
Africa Fashion Guide (AFG). AFG is an 
information-based platform and one-
stop shop for fashion professionals, 
fashion students, retailers, magazines, 
bloggers, and all those interested in 
African fashion and textiles. It acts 
as a voice for the promotion of the 
fashion industry and functions as a 
bridge between Africa and Europe. 
Its sourcing consultancy creates vital 
links between African designers, 
craftspeople, manufacturers and 
textile designers as well as with fashion 
design companies.

Introduction by Jacqueline Shaw

Mo Ibrahim, African billionaire and entrepreneur said “There 
is a wide gap between our perceptions of Africa and the reality 
on the ground.” 

Being born to Jamaican parents in London, England in 
the year that the late Margaret Thatcher became the 
first female UK Prime Minister, has always felt of some 
significance to me. My parents are descendants of 
the powerful Maroon people of Jamaica and this fact 
combined with what has been referred to by others as my 
“Iron Lady” mentality have proved to be the underpinning 
for my subsequent successes in the world of fashion. 
Through my interest in African and Caribbean history 
throughout the African Diaspora, I have pursued my dream 
against the odds and with a strong desire to influence, 
impact and perhaps even change lives in the process. Africa 
is a great signifier for me in everything I do and inspired 
by Mahatma Gandhi’s eloquent call to “be the change you 
want to see” in the world, the focus on my work in Africa 
has been the great passion of my life.

 h “100% African Cotton Tee” from 

the Africa Fashion Guide African 

Cotton Campaign 2012 (MODEL 

NANA AFUA ANTWI; PHOTOGRAPHER ABI 

OSHODI OF AO PHOTOGRAPHY)
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Today a new appreciation of Africa has emerged which looks 
past its history, its culture and age-old traditions and beyond its 
significant role as the birthplace of humanity. This present-day 
perception of a New Africa is an evolving one, and the continent 
is being recognized as an important market, especially within 
the fashion industry. 

In the last ten years, there has been significant growth in Africa in 
mobile technology, energy, and agricultural markets. The World 
Economic Forum tells us that:

“Africa is on the brink of a major transformation… the outlook for 
the region remains bright at a time when the rest of the world is 
facing major political and economic challenges.

This book aims to be a resource for fashion designers, 
manufacturers, fashion retailers, design education institutes, and 
more, as a way of sharing knowledge and understanding of what 
Africa has to o!er. Like the website www.Africafashionguide.com 
it acts also aims to give retailers, educational intuitions, designers 
and textile organizations another option to the overused 
and overstretched global textile industry by highlighting the 
possibility of Africa as a new sourcing destination, creating the 
opportunity for African sourced materials and projects to bring 
money to the continent.

Introduction by Jacqueline Shaw
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ADÈLE  
DEJAK

The ADÈLE DEJAK 
brand of luxury fashion 
accessories are designed 
and handmade in East 
Africa using reclaimed and 
recycled materials from 
Kenya, Uganda, Democratic 
Republic of Congo and 
Rwanda, emphasising 
sustainablility and 
engagement with the  
local communities. 

FACT FILE
LOCATED: KIAMBU (ON THE 
OUTSKIRTS OF NAIROBI), KENYA  
WEBSITE: WWW.ADELEDEJAK.COM

FOUNDED: 2008
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BROTHER  
VELLIES

Aurora James co-founded 
BROTHER VELLIES, in 2011, 
continuing the legacy 
of handmade, leather 
shoemaking started in 1938 
in coastal Swakopmund, 
Namibia. Made from 
sustainable vegetable-
dyed Kudu leather by 
eight Damara gentlemen 
turning out just 20 pairs in 
an afternoon, the company 
today paints a positive 
contemporary picture of 
a very ancient traditional 
African method. 

FACT FILE
LOCATED NEW YORK,  
SOUTH AFRICA & NAMIBIA

WEBSITE WWW.BROTHERVELLIES.COM

FOUNDED 2011 (EST. 1938)
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JOSÉ 
HENDO

Josephine Kyomuhendo, 
founded “JOSÉ HENDO”, 
a sustainable eco-fashion 
brand taking a fresh 
approach to contemporary 
fashion design, as a 
challenge to the throw-
away culture prevalent 
in today’s society and 
particularly in the world  
of fashion. 

FACT FILE
LOCATED LONDON, ENGLAND

WEBSITE WWW.JOSEWORLD.COM

FOUNDED 2010
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EDUN

Founded by Ali Hewson 
& Bono, EDUN is a global 
fashion brand bringing 
about positive change 
through its trading 
relationship within 
Africa, and its positioning 
as a creative force in 
contemporary fashion.

FACT FILE
LOCATED DUBLIN, IRELAND,  
NEW YORK, USA

WEBSITE WWW.EDUN.COM

FOUNDED 2005
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MAXHOSA

MAXHOSA by Laduma was 
founded in 2010 to help 
preserve and celebrate 
traditional Xhosa aesthetics 
within a vibrant and 
dynamic ready-to-wear 
knitwear collection, created 
in premier South African 
mohair and merino wool 
from Port Elizabeth and 
Cape Town.

FACT FILE
LOCATED PORT ELIZABETH,  
SOUTH AFRICA

WEBSITE WWW.MAXHOSA.CO.ZA

FOUNDED MARCH 2011
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LALESSO

LALESSO, founded in 2005 
by fashion students Alice 
and Olivia, was inspired 
by the island of Lamu on 
the North Coast of Kenya 
with it’s Arabic and Swahilli 
influences. The holiday 
fashion brand is noted for 
its trademark khanga fabric 
skirt designs. 

FACT FILE
LOCATED NAIROBI, KENYA

WEBSITE WWW.LALESSO.COM

FOUNDED 2005
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MARIANNE 
FASSLER

MARIANNE FASSLER has 
spent two decades in the 
fashion business operating 
from Leopard Frock, her 
creative workshop in 
Saxonwold, Johannesburg. 
Her superbly crafted 
work appeals to women 
who cherish individuality, 
craftsmanship and diversity 
in their wardrobe.

FACT FILE
LOCATED SAXONWOLD, 
JOHANNESBURG

WEBSITE WWW.MARIANNEFASSLER.CO.ZA

FOUNDED 1992
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JEWEL  
BY LISA

JEWEL BY LISA celebrates 
the Ankara fabric – 
traditionally loved by West 
Africans and presented now 
with new sophistication and 
sparkle. The collections of 
womenswear, accessories 
and home furnishings are 
all created using the highest 
quality Vlisco-Hollandais 
Ankara.

FACT FILE
LOCATED LAGOS, NIGERIA

WEBSITE WWW.JBYLISA.COM

FOUNDED 2005
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SANDSTORM 
BAGS

SANDSTORM KENYA BAGS 
and accessories have been 
made in Nairobi since 
2003 to the same exacting 
specifications as the luxury 
safari tents that first made 
our name; each one crafted, 
individually and ethically 
from hand-selected leather 
hides, 18oz all cotton 
canvas, and solid brass 
fittings.

FACT FILE
LOCATED NAIROBI, KENYA

WEBSITE WWW.SANDSTORMKENYA.COM

FOUNDED 2003
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KAYOBI 

KAYOBI clothes and 
accessories have a clear 
desire to tell, through 
positive and thought-
provoking fashions, the 
story of Africa and the 
diverse array of cultures 
and tastes revealed on the 
continent and wherever 
Africans are globally. 

FACT FILE
LOCATED ACCRA, GHANA

WEBSITE WWW.KAYOBICLOTHING.COM

FOUNDED AUG 2008
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Jacqueline Shaw

Fashion Africa is, as it says, a visual overview of contemporary African fashion 
and textiles compiled with an ethical perspective. This visual directory or guide 
is the first of its kind to bring together designers, design companies, ethical 
manufacturers and more, all with an African connection. It represents their 
strong desire to support the education and growth of Africa’s artisans and 
craftspeople and to fully represent the business of fashion from the perspective 
of the continent. 

The book aims to build awareness of Africa as a place for fair and active trade, 
as well as to present it as a viable region for sourcing and production. The 
intention is also to engage individual governments to support and promote 
social enterprise and sustainable practices in business. Underpinning this, 
the book provides a showcase for the wealth of talent and entrepreneurial 
excellence of fashion companies in Africa and the Diaspora, highlighting the 
ethical decisions they make, the realistic challenges they face in choosing to 
source, produce and manufacture in Africa, and the ingenuity of their approach 
to business as demonstrated through the beauty and desirability of their 
finished products. 

In Fashion Africa, Jacqueline Shaw shows that from the growing list of fashion 
events, catwalk shows, international blogs, magazines and books on African 
fashion and textiles, there is vibrant and progressive industry to discover.
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